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We Collaborate with Industry Leaders

Chefs, Restaurant Brands & Food Halls

International Events
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We Collaborate with Industry Leaders

Hotels Asset Owners & Developers Governmental & Giga Projects
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Unlocking Regional Growth — Key Trends

‘Globally, 53% of leisure travellers now
identify as food travellers', and food
experiences generate around 25%
additional economic benefit for
destinations.”

- World Food Travel Association

"76% of global consumers believe that
cities must offer new experiences to
remain relevant’

- JLL Global Consumer Experience Survey. 2024




Rethinking F&B's Role at Major Events

'F&B sales are the largest
revenue source for event

organisers after ticket sales

- Eventbrite Trends Report 2025

"The F&B segment is the
fastest-growing revenue
stream in the event

tourism market, with a
CAGR of 85%.

- Market Data Forecast

) E " -
o, 2 P &
- ~ R Y
\
‘ - “u

v =
-, - € |
o " e SEN 5 - o
SO<h |



F&B as a Footfall Driver
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'Restaurant operators in the UAE
projected 2 billion AED in food and
pbeverage onsite sales during Expo

2020 Dubal’

- Khaleegj Times

‘Food and beverage are
among the most effective
tools for increasing dwell time,
spend per head, and visitor
satisfaction at large-scale
events. Done well, F&B
becomes an experience in

itself — not just a necessity.’
- The Stadium Business

'Expo 2020
restaurants

should have a

legacy.’

- Caterer Middle East



Case Study: COP28

1 Mil.l.ion"' Meals Served

275,000 Transactions

"The cultural
sensitivity and
diversity of the

menus on a daily
basis was incredible, 5,000+ vips Hosted

136 FaB outlets

2,500"' Catering Orders

The team nailed it with
VIP catering that any
future hosts will
struggle to match.”’

27 Restaurants & Cafes
33 Food Trucks
2 Foodnalls

- Dr. Sultan Al Jaber - President COP28
6 Food Parks

39 Carts
29 Kiosks




F&B: The Second Engine of Mega-Events




What is F&B Master Planning?

TGP is a 360-degrees global hospitality

agency delivering world-class F&B
strategies, brands and experiences.

F&B Master Planning is the deliberate
effort to harness the power of food and
beverage as a catalyst for community
engagement, cultural enrichment and
economic growth,




Designing for Emerging Dining Behaviours

Social Wellness Experiential & Immersive Placemaking Tailored Touchpoints
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"72% of diners are seeking

174 Adults experience more experiential dining thata strong sense of place
feelings of social isolation, options, such as chef's is important to them, while 637% of global consumers
while 5-15% of adolescents - thémed T i only 66% feel strongly seek curated and tailored
experience feelings of - : - ' connected to their local experiences in 2024
loneliness.” mteractwe culmﬂary community.” - Euromonitor MegaTrends
- World Health Organization experiences, - JLL Global Consumer Experience

- Technomic Survey



How to Maximise the Potential of Hotel F&B?

Treat F&B as a Value Generator L T, Across global markets, F&B typically
“ == —— accounts for 20-40% of total hotel
revenue yet many operators
underestimate its broader potential.

Embed Dining Deeply into the Guest
Experience

Build Loyalty Through Distinct and

Localised Dining
Use F&B to Differentiate Your Brand,
Marketing & PR
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F&B often drives hotel choice, Hilton's
2024 Travel Trends found 82% of
travelers prioritize high-quality
restaurants when booking.




What Makes a Great F&B Concept?

Check-List ’ l "
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World-Class F&B Concept Y ,, ' 7 14 @

Personality

Clear Positioning

Great F&B

Interior Design

Strategic Branding & Detailing
Atmospherics
Customer-Focused

Strong Leadership

Marketing

Selfishly Desirable
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Key Takeaways

REPOSITIONING F&B: FROM ‘FUEL & REFUEL' TO FOOTFALL DRIVER &
STRATEGIC LEGACY ASSET

F&B has evolved from a functional necessity to a key driver of experience,
footfall, and long-term economic impact at major events—with the F&B
segment now the fastest-growing revenue stream in the event tourism

market, growing at a CAGR of 8.5%.

INTEGRATING STRATEGY, MASTERPLANNING, EVENT EXECUTION & LEGACY
ACTIVATION

+ F&B success demands a 360° approach—from vision to legacy—transforming
event focused venues into enduring community driven destinations.

* Bringing the F&B concept in at the masterplanning stage is critical—it
ensures storytelling and vision are embedded from the start, shaping cohesive
experiences that align with the overall strategy and broader destination vision.

‘For FIFA 2030, Morocco must align hotel F&B strategy with
mega-event execution to deliver a seamless visitor
experience and lasting legacy.”’

When done right, F&B becomes a powerful driver of impact—with a strategic 360° approach, COP28 achieved the highest-
ever attendance, and Expo 2020 ranked among the top three Expos globally, with the highest attendance-to-population
ratio (254%), highlighting exceptional global engagement.




Industry Report: Mega Events Trends Report 2025

& Mega Events Trends Report 2025

TGP INTERNATIONAL

Download the full report covering the strategic role of F&B for
success, activation and legacy at mega events.

Mega Events
Trends Report

The Strategic Role \What's Inside?
of F&B for Success, '
Activation & Legacy

« The growing role of F&B as a key driver of
footfall at mega events

« The increasing importance of F&B in
shaping event identity

«  How major events can use F&B to create
lasting economic benefits for host cities

« The role of mega event F&B in long-term
urban renewal and development

* Trends and inspiration for future rights
holders and event organisers
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